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CO’s  Corner 


Congratulations  to  the  Marines  of  RS 
Jacksonville  for  their  special  effort  in  May.  RS 
Jacksonville  is  the  Station  of  the  Month  for 
May,  having  attained  an  incredible  100%  I-IIIA 
rate  and  surpassed  their  assigned  mission  (see 
page  4).  The  6th  District  Marines  had  a tremen- 
dous May  overall.  You  have  my  thanks  and  ap- 
preciation for  the  effort  from  all  the  Pacesetters 
Once  again  every  recruiting  station  met 
phaselines  and  made  my  assigned  mission. 

I have  a concern  however,  and  need  your 
attention  and  your  help.  We  need  to  do  better 
in  keeping  future  Marines  in  the  pool  and  pre- 
paring them  to  succeed  at  Parris  Island.  Read 
the  following  carefully: 

First,  we  get  a return  directly  related  to 
the  quality  of  applicant  we  start  with.  Marine 
recruiters  with  highly  successful  pools  and 
MCRD  graduate  successes  put  well-qualified 
applicants  in  the  pool.  A pool  program  will  only 
achieve  results  if  the  future  Marines  are  well- 
led  and  are  truly  quality  youth.  Adult  Education 
grads  and  those  who  get  a diploma  other  than 
from  four  straight  years  of  traditional  high 
school  fail  at  about  twice  the  normal  rate.  Poor 


students  start  out  as  US’s  and  become  drop 
outs.  Same  for  students  who  bounce  from  one 
school  to  another  and  one  recruiter  to  another. 
Multiple  waivers  are  multiple  problems. 

A portion  of  recruiters  look  past  the  qual- 
ity, traditional  high  school  enlistments  and 
spend  huge  amounts  of  time  trying  to  qualify 
the  marginal.  The  return  is  Dep  and  MCRD 
discharges,  recruiter  allegations,  FEC’s,  and 
erroneous  enlistments. 

Work  the  quality.  Don’t  invest  huge 
amounts  of  time  with  overweight,  out-of-shape, 
educational  or  moral  problem  applicants.  Give 
a prospect  a chance  who  really  wants  to  be  a 
Marine  but  screwed  up  once  and  has  come 
back  to  do  good  things. 

When  we’ve  got  quality  young  men  and 
women  in  the  pool,  then  a good  “contact”  pool 
program  will  produce  great  results  and  cut 
down  the  time  a recruiter  must  put  in  to  chase 
around  a screw-up. 

The  hot  shot  pool  programs  with  picnics, 
boating  and  family  nights  are  great.  But  first  we 
must  contract  truly  good  people  and  touch 
them  regularly  for  referrals.  Keep  ’em  in  shape 
and  motivate  ’em  to  be  Marines. 


Semper  Fidelis, 


June  1991 
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RS  JAX  Writes  All  Alphas 


Story  and  photo  by  Sgt.  Tim  Shearer 

PAANCO,  RS  Jacksonville 

Recruiting  Station  Jacksonville  set  a new 
mark  during  the  month  of  May,  attaining  100 
percent  of  their  mission  with  mental  group  alpha 
enlistees. 

This  achievement  not  only  set  them  apart  in 
the  field  of  recruiting,  but  raised  their  year-to- 
date  alpha  percentage  from  67-70  percent. 

The  idea  of  writing  all  alphas  was  born  at  an 

RS  Jacksonville 

"The  A Team " 


All-Hands  conference  when  the  commanding  offi- 
cer had  all  his  recruiters  together.  In  order  to 
improve  the  percentage  of  I-IIIAs  in  the  station’s 
pool,  the  Marines  felt  this  challenge  was  necessary 
and  would  go  a long  way  toward  continuing  their 
success  in  the  future. 

“It  was  an  agreement  between  the  recruiters 
and  me,"  said  Major  Robert  S.  Richardson,  com- 
manding officer.  “Everyone  said  that  May  can  be 
the  toughest  month  for  recruiting;  we  showed  that 
it  depends  on  outlook.” 

With  a mission  of  48  for  the  month,  the 
major  and  his  recruiters  started  strong,  making 
phaselines  on  schedule.  “With  the  way  we  started, 
we  still  would  have  had  an  outstanding  month 
even  if  we  wrote  some  bravos,”  said  Major 
Richardson.  “I’m  ecstatic  with  the  outcome,  and 
proud  of  the  recruiters  who  worked  hard  to  achieve 
a difficult  goal.” 

Leading  the  effort  for  the  Jacksonville  team 
was  the  RS’s  only  corporal  on  production.  “I  just 
buckled  down  and  looked  at  writing  alphas  as  a 
challenge,”  said  Cpl.  Joseph  Duarte,  who  works  out 
of  RSS  Tallahassee,  Fla.  “Getting  recruiter  of  the 
month,  especially  at  a time  when  we  all  wrote 
alphas,  makes  it  an  important  achievement.” 

Duarte  wrote  five  contracts  to  get  the  May 
Recruiter  of  the  Month  award.  “It’s  awesome  that  a 
corporal  led  the  way,”  said  Major  Richardson.  “That 
reflects  the  reputation  for  success  that  is  prevalent 
throughout  the  Sixth  Marine  Corps  District.  The 
history  of  success  is  an  ingredient  that  makes 
recruiters  not  want  to  fail.” 

While  writing  all  alphas  was  a good  goal 
for  a month’s  production,  it  is  not  the  only  way  to 
add  spice  to  recruiting.  “Enthusiasm  is  important 
to  recruiting,”  said  Maj.  Richardson.  “Doing 
something  to  foster  enthusiasm  is  a great  way  to 
motivate  recruiters.” 
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RSS  Victory 


Story  and  photo  by 

Cpl.  Timothy  D.  Seelbach  Sr. 

PAANCO,  RS  Macon 

Recruiting  Substation 
Florence,  S.C.  kept  their 
momentum  going  to  take  both 
the  overall  title  and  the  cov- 
eted tug-of-war  trophy  at  RS 
Macon’s  Annual  Field  Meet. 

Staff  Sergeant  Aubrey 
Swett,  RSS  Florence  NCOIC, 
led  his  team  of  recruiters  and 
future  Marines  in  the  victory. 
The  RSS  Florence  team 
included  SSgt.  Jim  Brown,  Sgt. 
Robert  Koiter,  Sgt.  Melvin 
Graham,  and  Sgt.  Jeffrey 
Smallwood. 

“It  was  quiet  determina- 
tion and  pride  that  made  the 
overall  difference,”  said  Sgt. 
Smallwood,  former  cannoneer 
and  Chickamauga,  Ga.  native. 

The  meet  was  geared  for 
the  lowest  score  to  win  the 
competition.  The  first  place 
team  in  an  event  received  one 
point  and  the  last  place  team 
got  14. 

Lawrenceville,  Ga. 
future  Marines  took  the  first 
event  with  an  average  of  68.5 
push-ups  in  two  minutes.  But 
Lawrenceville  couldn’t  keep  it 
going  as  they  fell  to  North 
Charleston  finishing  ninth,  out 
of  14,  in  the  pull-up  competi- 
tion. 

But  Lawrenceville  came 
right  back  with  another  victory 
in  the  sit-ups  competition.  The 
relay  race  was  next  and  the 


THRILL  OF  VICTORY- 
RSS  Florence  recruiter  Sgt 
Robert  Koiter  celebrates  with 
a future  Marine  after  RSS 
Florence  won  the  won  the 
field  meet 


home  team,  RSS  Augusta, 
walked  away  with  honors  in  the 
event.  Lawrenceville  lost  their 
tie  for  the  lead  with  RSS 
Jonesboro,  Ga.  by  finishing 
eleventh.  Jonesboro  also  lost 
the  lead  giving  it  to  Columbia, 
S.C.  who  finished  third  in  the 
event. 

The  next  event  was  the 
one  of  the  Corps’  favorite-the 
Dizzy  Izzy.  Sumter,  S.C.  took 
top  honors  in  the  event  while 
Stone  Mountain,  Ga.  came  in 
second  advancing  to  the  lead 
with  22  total  points.  Florence, 
S.C.  however,  was  in  close 
second  with  25  points. 

In  the  next  event,  the 
endurance  run,  Florence’s 
second  place  finish  closed  the 
lead  to  one  point  as  Stone 
Mountain  finished  fourth. 

The  day  ended  with  the 
Tug-of-War. 


The  leaders  by  a point, 
Stone  Mountain  took  a quick 
loss  to  Columbia.  With 
Florence  knocking  their  first 
place  opponent  out  of  the 
competition,  the  best  Stone 
Mountain  could  hope  for  was  a 
tie  for  the  overall  victory. 

But  Florence  knocked 
out  their  second  opponent  as 
well  as  clinching  the  victory. 
Although  they  were  guaran- 
teed the  first  place  trophy, 
Florence  pulled  two  other 
stations  to  take  the  tug-of-war 
competition. 

“Last  year  we  came  in 
last,”  said  RSS  Florence  re- 
cruiter, Sgt.  Melvin  Graham. 
“In  the  strongest  physical  and 
mental  sense,  we  were  literally 
pulling  for  each  other!” 


June  1991 
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Recruiter  Carries  on  Tradition 


Story  and  photo  by  CpI.  Edward  Rivera 

PAANCO,  RS  Ft.  Lauderdale 

Gunnery  Sergeant  John  O.  Deitle,  in- 
structs members  of  the  Connolly-Radford 
Division  of  the  Navy  League  Sea  Cadets  in  the 
finer  points  of  close  order  drill  at  the  Naval 
Surface  Warfare  Command  Center,  Ft.  Lauder- 
dale, Fla. 

GySgt.  Deitle,  the  assistant  Military 
Entrance  and  Processing  Station  Liaison  for 
MEPS  Miami  and  the  Recruiting  Station  Color 
Sergeant,  acts  as  the  Sea  Cadet’s  “Drill  Instruc- 
tor” in  his  spare  time. 

The  U.S.  Naval  Sea  Cadet  Corps  is  a 
youth  program  for  boys  and  girls  ages  14  to  17. 
The  Navy  Sea  Cadets  objectives  are  to  inspire 
and  to  develop  an  interest  and  skill  in  basic 


seamanship  and  its  naval  adaptations.  The  Sea 
Cadets  also  allow  interested  youngsters  to  learn 
seagoing  skills  and  important  intangibles  such 
as  patriotism,  courage  and  self-reliance. 

Deitle,  who  has  an  appreciation  for  close- 
order  drill  enjoys  passing  his  knowledge  and  ex- 
perience on  to  eager  youngsters. 

“Although  the  cadets  are  sponsored  by  the 
Navy  League,  both  the  Navy  and  the  Marine 
Corps  use  the  same  drill  manual,”  said  Deitle. 

As  the  young  Cadets  practiced  their  drill 
movements,  it  became  clear  that  the  mastery  of 
drill  would  only  come  with  discipline  and  prac- 
tice. 

“The  majority  of  the  cadets  have  been 
drilling  a few  weeks,”  said  Deitle.  “Once  they 
start  understanding  the  concept  behind  close 
order  drill,  the  pride  along  with  the  “snap  and 
pop”  will  come  through.” 


CLOSE  ORDER  DRILL-GySg/.  John  O.  Deitle,  RS  Ft.  Lauderdale,  instructs  Navy  League  Sea 
Cadets  during  his  spare  time. 
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Recruiter  to  Sergeant  Major 


Rising 

Star 


By  Sgt.  John  C.  Saris  Jr. 

PAANCO,  RS  Nashville 


Rs  Nashville  Sergeant 
Major  Lawrence  E.  Kelly  is 
the  type  of  sergeant  major  a 
young  troop  would  picture. 

The  former  Marine 
wrestler  walks  with  the  confi- 
dence of  a champion.  His 
intrepid  appearance  is  sof- 
tened only  by  the  “smiling  eyes” 
of  his  Irish  background.  His 
philosophy  is  unearthed  by 
simply  entering  his  office.  He 
is  a leader  by  example  who 
pulls  no  punches  and  con- 
stantly concerns  himself  with 
the  well-being  of  his  troops. 

Kelly  assumed  the  RS 
Nashville  command  a few 
short  months  ago  and  quickly 
attained  the  respect  and  trust 
of  his  troops. 

“I’ve  been  on  the  street  as 
a recruiter.  I know  first  hand 
the  pressure  and  stress  of  the 
job.  I have  great  respect  for  it. 

I believe  that  guidance,  help 
and  somtimes  a kick  in  the 
pants  from  the  sergeant  major 
can  keep  a small  problem 
from  becoming  a career 
wrecker,”  said  Kelly. 

Kelly’s  recruiting  experi- 
ence comes  from  three  years 
back  in  his  hometown  of 


RS  Nashville’s  Sergeant  Major  Lawrence  E.  Kelly 
(USMC  photo  by  SSgt.  Kenneth  M.  Dvorak) 


Chicago  during  the  late  1970’s. 

“Recruiting  has  changed 
but  Marines  and  their  values 
have  not.  That’s  where  a 
sergeant  major  pulls  from  his 
experience  to  help  motivate 
and  steer  a recruiter  towards 
success.  I take  great  pride  in 


and  the  1st  Marine  Division. 
He  has  served  with  a Tracked 
Vehicle  Battalion,  an  LAV 
Battalion,  and  the  1st  Marine 
Division  Inspector  Team.  This 
variety  of  billets  with  their 
differing  missions  have  given 
Kelly  a unique  edge  on  under- 


"I’ve been  on  the  street  as  a recruiter.  I know  first 
hand  the  pressure  and  stress  of  the  job . I have  great 
respect  for  it. " 


assisting  my  Marines  in  their 
careers,”  said  Kelly. 

Kelly,  a former  field  radio 
operator,  brings  more  than  23 
years  of  Marine  Corps  savoir 
faire  to  Nashville.  The  Marine 
Corps  has  placed  him  in  billets 
with  the  3rd  Marine  Aircraft 
Wing,  the  3rd  Marine  Division, 


standing  and  perfecting  leader- 
ship skills. 

“The  jobs  in  the  Corps 
may  differ  but  Marines  are 
Marines.  If  they  can  be  kept 
motivated. ..there’s  nothing  we 
can’t  do!”  said  Kelly. 


June  1991 
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OnT  arget 


Story  and  photos  by  Sgt.  Leah  Gonzalez 

PAANCO,  RS  Montgomery 

More  than  sixty  future  Marines  from 
throughout  RS  Montgomery  got  a chance  to  get 
some  hands-on  experience  with  various  weap- 
ons recently. 

The  shoot,  held  in  Shorter,  Ala.  was  coor- 
dinated through  a local  gun  club  and  the  Direc- 
tor of  Civilian  Marksmanship  (DCM).  The 
DCM  is  an  organization  that  aids  young  people 
with  their  marksmanship  techniques  through 
instruction  and  matches.  The  military  uses  the 
DCM  to  help  poolees  receive  some  instruction 
and  shooting  experience  before  reporting  for 
recruit  training. 

Corporal  W.  L.  Stready,  a primary  marks- 
man instructor  from  MCRD  Parris  Island,  gave 
instructions  on  safety,  firing  positions  and  range 
operations.  With  his  instruction,  future  Marines 
had  a chance  to  fire  weapons  such  as  the  M-l, 
AR-15,  .22  rifle,  .357  pistol,  9 mm  pistol  and 
M-14  carbine. 


_ 
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TOP  LEFT— CpL  W.L.  Stready  teaches  the  importance  of  range 
safety  and  attention  to  detail;  TOP  RIGHT—  Sgt.  Michael  J.  Hearty, 
RSS  Gulfport  assists  a future  Marine  firing  an  AR-15  rifle;  LOWER 
RIGHT— RS  Montgomery  Commanding  Officer  Major  J.E.  Connick 
gives  a motivational  talk  to  future  Marines  participating;  LOWER 
LEFT— and  a future  Marine  loads  a shell  into  a .22  rifle. 


June  1991 
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We’re  Looking  for  a Few  Good  Officers 


Story  and  photo  by  SSgt.  Rudy  Hernandez 

PAANCO,  RS  Orlando 


With  today’s  enlistment  standards,  no 
one  can  dispute  that  finding  future  Marines  is 
tough.  The  same  can  be  said  when  it  comes  to 
finding  a few  good  officers. 

Orlando’s  Officer  Selection  Office  covers 
from  Daytona  to  southern  Florida,  Puerto  Rico 
and  the  Virgin  Islands.  The  team  is  made  up  of 
Capt.  Mark  Jaffry,  GySgt.  Stafford  Scott,  HMC 
Ricardo  Torrez  and  Liz  Murdock,  their  secre- 
tary. 

According  to  Scott,  the  biggest  miscon- 
ception about  officer  procurement  is  that  it’s 
easy.  “People  think  that  because  we’re  dealing 
with  a small  volume,  that  our  job  is  easier  than 
theirs.” 

“What  people  don’t  see  is  that  it  takes  an 
awful  long  time  before  we  see  the  end  prod- 
uct-a  fully  trained,  commissioned  officer.” 

It  takes  up  to  four  years  to  get  a commis- 
sion, depending  on  their  graduation  dates. 
Throughout  the  candidates  stay  in  the  Platoon 
Leadership  Course,  he  or  she  must  maintain  a 
2.0  grade  point  average  and  a high  state  of 
motivation.  They  must  also  score  a minimum 
of  225  on  their  physical  fitness  test  to  submit  an 
application  and  a 250  to  ship  for  training. 

“Placement  on  the  enlisted  side  means 
senior,  graduate  split.  On  the  officer  side,  it 
means  undergraduate  and  graduate  split  plus 
graduation  year  and  ethnic  background,”  said 
Scott. 

The  Officer  Selection  Office  must  also 
ship  by  occupational  specialty.  This  year  Scott 
said,  “they  are  to  contract  and  ship  two  lawyers, 
one  undergraduate  aviator,  two  graduate 
aviators,  six  ground  undergraduates,  eight 
graduates,  and  one  female.  Of  those  under- 
graduates, three  have  to  be  hispanic,  one  black 
and  three  graduates  must  be  hispanic. 


CANVASSING  THE  CAMPASS-GySgt  Stafford 
Scott,  OSO  Orlando,  speaks  to  a perspective  appli- 
cant at  a local  college. 


On  the  enlisted  side  a recruiter  has  to 
enlist  more  people,  but  only  has  to  worry  about 
the  alpha-bravo  split.  On  the  officer  side,  we’re 
concerned  about  ethnic/grad,  nongrad  split.” 
According  to  Murdock,  who  has  been 
involved  with  RS  Orlando  for  the  past  10  years, 
“OSO  has  made  mission  nine  out  of  ten  years.” 
Capt.  Mark  Jaffry,  the  officer  selection 
officer,  said  that  the  reason  that  his  team  is  so 
successful  is  that  he  has  a top-notch  team  that 
knows  each  other  to  the  point  where  they  all 
compliment  one  another  when  talking  to  a 
potential  candidate.” 

Although  officer  and  enlisted  recruiting 
has  its  differences,  they  both  have  one  thing  in 
common.  They  both  seek  to  better  our  Corps 
with  quality  young  men  and  women. 
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RS  Raleigh 


BIRD’S  EYE 
VI YLW -Recruiter 
SSgt.  Dexter  W. 
Hudson,  RSS 
Wilmington,  talks 
with  future  Ma- 
rines about  air- 
craft at  the  Open 
House. 


Managing  Motivation 


Story  and  photo  by  SSgt.  Alfred  Biggs 

PAANCO,  RS  Raleigh 


There  are  many  ways  for  recruiters  to 
manage  the  motivational  level  of  their  future 
Marines.  Through  monthly  pool  functions, 
recruiters  may  conduct  classes  on  general  or- 
ders, customs  and  courtesies,  Marine  Corps 
history,  and  drill  movements.  Almost  always, 
there  will  be  some  physical  training  to  help 
ensure  that  the  future  Marines  are  getting 
prepared  for  the  rigors  of  recruit  training. 

According  to  GySgt.  Mitchell,  there  are 
other  approaches  that  the  Marines  of  RSS 
Raleigh  use  in  conjunction  with  the  “nor- 
mal” activities  planned  by  most  sub- 
stations. 

They  recently  used  one  of  these  ap- 
proaches when  the  future  Marines  of  the  sub- 
station went  on  a “field  trip”  to  the 
Marine  Corps  Air  Station  Cherry  Point,  N.C. 


for  the  annual  Open  House  and  Air  Show  head- 
lined by  the  Navy  Blue  Angel  flight  demonstra- 
tion team. 

There  were  other  recruiters  who  took 
advantage  of  this  event  as  well.  The  Marines  of 
RSS’s  Winston-Salem,  Rocky  Mount,  and 
Wilmington  also  attended  the  event  with  some  of 
their  future  Marines.  RSS  Jacksonville  not  only 
attended,  but  provided  an  information  booth  so 
members  could  learn  more  about  Marine  Corps 
opportunities.  All  totaled,  about  50  future  Ma- 
rines attended. 

GySgt.  Mitchell  added  that  this  type  of 
event  provides  an  excellent  opportunity  for  the 
future  Marines  to  see  some  of  the  equipment 
they  will  be  using  once  they  become  Marines. 

“It  also  lets  them  visit  the  base  to  see  what  it’s  like.” 
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The  Road  to 
Confidence 


By  MGySgt.  U.L.  Bailey 
6th  MCA)  Contact  Team 

It  takes  confidence  to  join  the  Ma- 
rines. But  how  can  the  prospect  have  the 
confidence  in  you,  the  program  you’ve  laid 
out  for  him,  or  even  the  Marine  Corps 
unless  you  first  have  confidence  in  yourself? 

Confidence  is  hard  to  “fake.”  Lack  of  it 
is  written  in  a recruiter’s  face;  it  shows  in  his 
speech,  gestures,  and  exaggerated  claims. 

Where  does  confidence  come  from? 
How  can  a recruiter  get  some  if  he  doesn’t 
have  enough? 

Confidence  comes  from  knowledge. 
When  you  know  your  product  or  service 
from  A to  Z,  when  you  know  exactly  how  it 
stacks  up  against  the  competition,  when  you 
know  so  much  about  the  prospect’s  problems 
that  you’re  sure  that  he  can  benefit  by  be- 
coming a Marine,  how  can  you  not  help 
being  confident? 

Confidence  comes  from  preparation. 
The  recruiter  who  is  prepared  to  take  advan- 
tage of  every  opportunity,  to  meet  every 
objective,  can’t  help  facing  each  sales  inter- 


view with  greater  confidence  than  the  person  who 
lacks  this  preparation. 

Confidence  comes  from  practice.  The  re- 
cruiter who  has  spent  hours,  days,  even  weeks 
polishing  and  practicing  his  presentation  is  bound 
to  have  more  confidence  when  he  faces  the  pros- 
pect. The  recruiter  who  isn’t  quite  sure  of  what  he 
is  going  to  say  or  how  he  is  going  to  say  it,  reflects 
uncertainty,  lack  of  sureness,  and  conviction. 

Are  you  a shade  less  confident  than  you’d 
like  to  be?  Is  it  caused  by  a failure  in  any  one  of 
these  areas?  If  so,  it’s  something  you  can  remedy 
any  time  you  make  up  your  mind  to  do  so.  Believe 
me,  it’s  costing  you  contracts  not  to  do  so. 

Get  more  knowledge!  Anticipate  and  pre- 
pare thoroughly!  Practice  your  presentation! 
Remember,  we  first  make  our  habits  and  our 
habits  make  us. 

Confidence  on  the  recruiter’s  part  breeds 
confidence  on  the  part  of  the  prospect.  A confi- 
dent attitude  breaks  down  barriers  of  uncertainty, 
doubt,  and  disbelief.  With  these  obstacles  out  of 
the  way,  you  have  a straighter  road  ahead  for 
telling  a convincing  story  of  the  advantages  and 
benefits  of  being  a United  States  Marine. 
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RAO  Notes 


Promotional  Down  Range 


By  Capt.  Doug  G.  Olsen 

6th  MCD  RAO 

School  year  91-92  promo- 
tional items  are  currently  being 
distributed  to  support  your 
recruiting  efforts.  You  may  ask 
yourself...  how  can  I make  the 
best  use  of  my  share  of  promo- 
tional items?  Remember  that 
promotional  items  are  intended 
to  help  you  maintain  or  improve 
awareness  of  the  Marine  Corps 
among  prospective  applicants 
and  those  who  may  influence 
applicants.  Specifically,  we 
bought  promotional  items  for 
the  following  key  target  groups: 
guidance  counselors/school, 


administrators,  coaches,  appli- 
cants, influences,  Friends  of 
the  Corps,  media  public  serv- 
ice directors. 

Step  back  and  take  a 
hard  look  at  who  deserves  a 
small  reward  for  previous 
support  of  your  recruiting 
efforts.  Maybe  it’s  been  a high 
school  administrator  who 
helped  you  get  that  high 
school  list  so  vital  to  your 
prospecting  efforts.  On  the 
other  hand,  consider  that  the 
key  to  gaining  future  support 
from  an  influencer  or  appli- 
cant may  be  in  the  form  of  a 
promotional  item. 

Generally,  promotional 
items  are  held  at  three  levels: 


recruiting  Substation  and 
recruiter  items,  officer  selec- 
tion officer  items,  recruiting 
station  commanding  officer 
items. 

The  bottom  line  on  pro- 
motional items  is  to  use  them 
judiciously  and  carefully 
consider  the  key  personnel 
you  choose  to  receive  these 
items.  When  used  wisely, 
promotional  items  can  have 
a very  positive  effect  on  your 
recruiting  efforts. 

For  school  year  91-92, 
the  following  items  will  be 
provided  to  the  6th  Marine 
Corps  District  Recruiting 
Service: 


HIGH  SCHOOL  GUIDANCE  COUNSELORS-  Prime  targets  for 
promotional  items.  ( USMC  photo  by  SSgt.  Kenneth  M.  Dvorak) 


91-92  Promo  Items 

Recruiters 

white  coffee  cups 

10 

coffee  cup  rugs 

10 

calendars 

10 

key  chains 

25 

camouflage  pencils 

100 

pen/pencil  sets 

5 

OSOs 

white  coffee  cups 

100 

key  chains 

50 

2-way  pens 

50 

RS  COs 

white  coffee  cups 

150 

key  chains 

100 

2-way  pens 

50 
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Recruiter  Honor  Roll 


6 Contracts 

*SSgt.  J.  Zink,  RSS  Lakeland,  Fla. 

5 Contracts 

SSgt.  J.  Bell,  RSS  Savannah,  Ga. 

*SSgt.  B.  Valentine,  RSS  Montgomery,  Ala. 
SSgt.  L.  Waligorski,  RSS  Greenville,  S.C. 

Sgt.  M.  Bakanovic,  RSS  Pensacola,  Fla. 

Sgt.  R.  Shine,  RSS  Fort  Pierce,  Fla. 

Sgt.  B.  McNamara,  RSS  Spartanburg,  S.C. 
*Cpl.  J.  Duarte,  RSS  Tallahassee,  Fla. 

4 Contracts 

GySgt.  H.  Thompson,  RSS  Hickory,  N.C. 

SSgt  J.  Wiser,  RSS  Albany,  Ga. 

SSgt.  R.  Register,  RSS  Kings  Bay,  Ga. 

SSgt.  T.  Gaines,  RSS  Jacksonville  Beach,  Fla. 
SSgt.  M.  Pierce,  RSS  Montgomery,  Ala. 

SSgt.  E.  Wey,  RSS  Brandon,  Fla. 


SSgt.  H.  Holmes,  RSS  St.  Petersburg,  Fla. 
SSgt.  D.  Phillips,  RSS  Fort  Meyers,  Fla. 
SSgt.  B.  Renfroe,  RSS  W.  Palm  Beach,  Fla. 
SSgt.  T.  Coleman,  RSS  Rocky  Mount,  N.C. 
*Sgt.  K.  Williams,  RSS  Winston-Salem  N.C. 
Sgt.  M.  Irvin,  RSS  Columbus,  Ga. 

Sgt.  P.  Dinsdale,  RSS  Gulfport,  Miss. 

Sgt.  J.  Booth,  RSS  Jackson,  Miss. 

Sgt.  C.  Johnson,  RSS  Jackson,  Miss. 

Sgt.  G.  McKaughan,  RSS  Mobile,  Ala. 

Sgt.  B.  Jeffries,  RSS  Cocoa,  Fla. 

Sgt.  E.  Dominguez,  RSS  Tampa,  Fla. 

Sgt.  C.  Greenfield,  RSS  Margate,  Fla. 

*Sgt.  J.  Matos,  RSS  South  Dade,  Fla. 

*Sgt.  L.  Reed,  RSS  Stone  Mountain,  Ga. 
Sgt.  L.  Smith,  RSS  Winston-Salem,  N.C. 
*Sgt.  J.  Berry,  RSS  Johnson  City,  Tenn. 

* Denotes  Recruiter  of  the  Month 


Meritorious  Promotions 


To  Gunnery  Sergeant 

SSgt.  Bobby  G.  Flowers 
RSS  Tallahassee,  Fla. 

Primary  MOS:  Infantry 

Hometown:  Rutherford,  Tenn. 

Family:  Wife  Pamela,  son  Brandon,4 


"What  helps  me  is  to  have  the 
proper  attitude.  If  you  believe  in  what 
you  do,  you’ll  be  successful,  " SSgt. 
Flowers,  NCOIC,  RSS  Tallahassee, 
Fla. 


To  Staff  Sergeant 


Sgt.  Todd  A.  Hooker 
RSS  Greenville,  S.C. 

Primary  MOS:  Utilities  Engineer 


"Set  a goal  and  strive  for  it.  That’s 
what  I did,"  Sgt.  Hooker,  recruiter, 
RSS  Greenville,  S.C. 


Hometown:  Greenville,  S.C. 

Family:  Wife  Geraldine,  daughter  Kierra,  2 
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Recruiter  of  the  Month 


RS  Nashville 


Sgt.  Jeffery  Berry  of  RSS  Johnson  City,  Tenn. 
wrote  four  contracts. 

"Continuous  prospecting  and  staying  motivated. " 


Primary  MOS:  Infantryman 

Hometown: 

Elizabethton,  Tenn. 

Family: 

Single 

RS  Macon 

Sgt.  Lonnie  J.  Reed  of  RSS  Stone  Mountain,  Ga. 
netted  four  contracts. 

"Hardwork  and  support  from  my  family. " 

Primary  Mos: 

Motor  Transportation 

Hometown: 

Brooklyn , N.Y. 

Family: 

Wife  Susan,  daughter 
Loniece,  5 

RS  Raleigh 


Sgt.  Kenneth  B.  Williams  of  RSS  Winston-Salem, 
N.C.  has  sealed  the  title  with  four  contracts. 
"Aggressive  area  canvassing . " 

Primary  MOS:  Infantry  Squad  Leader 
Hometown:  Durham,  N.C. 

Family:  Two  sons,  Andrew,  4 and 

Mark,  1 

RS  Ft.  Lauderdale 

Sgt.  John  Matos  of  RSS  South  Dade,  Fla. 

claimed  the  title  by  writing  four  contracts. 


RS  Orlando 

SSgt.  Jeffrey  Zink  of  RSS  Lakeland,  Fla.  netted 
six  contracts. 

"I  worked  really  hard  and  had  great  support 
from  other  recruiters  and  my  NCOIC. " 

Primary  MOS:  Aviation  Electronics  Tech. 
Hometown:  Avon  Park,  Fla. 

Family:  Wife,  Kim  , son  Josh, 2,  and 

daughter,  Heather,  9 mo. 

RS  Montgomery 

SSgt.  Brenda  K.  Valentine  of  RSS  Montgomery, 

Ala.  captured  the  title,  netting  five  contracts. 

"The  extra  hours  really  paid  off. " 

Primary  Mos:  Food  Service 

Hometown:  Selma,  Ala. 

Family:  Husband,  John  and 

daughter,  Jazzma,5. 

RS  Jacksonville 

Cpl.  Joseph  Duarte  of  Tallahassee,  Fla.  closed 
with  five  contracts  (all  alphas). 

"Constant  prospecting  and  support  from  the 
Tallahassee  team. " 

Primary  MOS:  Administrative  Clerk 
Hometown:  New  Bedford,  Mass. 

Family:  Wife  Stacey 


"Knowing  what  it  takes  to  be  successful  and 
putting  it  into  practice. " 

Primary  MOS:  Aviation  Supply 

Hometown:  Bridgeport,  Conn. 

Family:  Wife,  Maria,  and  Son  John  Jr., 

4 
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